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Mark White is senior vice president of merchandising services for The Home Depot. He is 
responsible for leading The Home Depot’s in-store environment, �eld merchandising and 
merchandising execution e�orts. He is also responsible for the Crown Bolt subsidiary 
business. Mark leads a team of over 25,000 associates to deliver in-store merchandising 
solutions that drive sales, enable speed and create value for the stores, suppliers and 
shoppers.

Prior to joining the Company in 2011, Mark served as president of Mosaic North America. 
He was also senior vice president of strategic initiatives at Acosta Sales and Marketing. 
Mark began his career with The Procter & Gamble Company (P&G) and during his 10 years 
with P&G held positions in marketing, �nance, manufacturing and �eld sales.

Mark serves on the Board of Directors for Good360, a nonpro�t organization that is rede-
�ning charitable giving in the United States. He also serves on the Executive Committee of 
Enactus (formerly SIFE). He previously served on the Feeding America Board of Directors 
from 2005 through 2013.

Mark has a bachelor’s degree in business administration from the University of Florida and 
a master’s degree in business administration from the University of Central Florida.


